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5. 5. 2. 	 Investment in social programs

In 2016 BBVA allocated over €93 millions to social projects. 
This figure accounts for 2.7% of the Group’s net attributable 
profit for the year.
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Investment in social programs by geographical area and Foundation (Thousand euros)

2016 % 2015 % 2014 %

Spain and corporative areas 16,923 18% 22,230 21% 39,993 37%

United States 8,732 9% 7,609 7% 4,867 5%

Turkey 6,193 7% 8,518 8% n/a n/a

Mexico 24,612 27% 28,068 27% 23,441 22%

South America 6,380 7% 7,586 7% 11,300 11%

BBVA Foundation 25,598 28% 24,288 23% 22,430 21%

BBVA Microfinance Foundation 4,827 5% 5,307 5% 5,119 5%

TOTAL 93,265 100% 103,606 100% 107,150 100%

n/a = not applicable

BBVA also launched the Community Investment Plan in 
2016 for the period 2016-2018, which is an ambitious initiative 
setting out the following main areas of action: 

	 Financial education, aimed at promoting training in 
financial literacy to enable people to make informed 
financial decisions. 

	 Social entrepreneurship, designed to support the most 
vulnerable entrepreneurs and those whose companies 
have a positive social impact. 

	 Knowledge, through support for initiatives that drive 
development and create opportunities for people.

Education for society was one of the main areas of the 
previous Plan, which from 2016 onward has been framed 
within the strategic line of knowledge. Nonetheless, it retains 
a significant weight in BBVA’s social investment, which 

continues to support access to education and educational 
quality as sources of opportunity. However, it also shares 
this space with other Group initiatives such as the BBVA 
Foundation activities and research work by the BBVA 
Research Department.

BBVA’s community support activities will focus on these 
three lines over the next three years, although the Group’s 
banks will maintain their commitment to investment in the 
community to address local social problems. In this regard, 
the Support to Social Organizations program will continue 
to back educational and community development projects 
carried out by non-governmental organizations and other 
non-profit associations and institutions. In order to establish a 
global action framework for this program, work has continued 
in 2016 to prepare a manual that offers guidance on assessing 
and approving donations by all of the Group’s banks and 
foundations. This manual will be issued in the first half of 2017.




