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Responsible banking model

At BBVA we have a differential banking model that we refer
to as responsible banking, based on seeking out a return
adjusted to principles, strict legal compliance, best practices
and the creation of long-term value for all stakeholders. It

is reflected in the Bank's Corporate Social Responsibility

or Responsible Banking Policy (or CSR Policy). The Policy's
mission is to manage the responsibility for the Bank's impact
on people and society, which is key to the delivery of BBVA's
Purpose.

The CSR Policy is approved by the Board of Directors.
Likewise, the responsible banking model is supervised by the
Board of Directors and the Executive Committee, as well as by
the Bank's Global Leadership Team (GLT), chaired by the CEO.

All the business and support areas integrate this policy into
their operational models. The Responsible Business Unit
coordinates the implementation and basically operates as a
second line for defining standards and offering support.

The four pillars of BBVA's responsible banking model are as
follows:

Balanced relations with its customers, based on
transparency, clarity and responsibility.

Sustainable finance to combat climate change, respect
human rights and achieve the UN Sustainable Development
Goals (SDGs).

Responsible practices with employees, suppliers and other
stakeholders.

Community investment to promote social change and
create opportunities for all.

During 2017, the Group has worked on a climate change

and sustainable development strategy which address the
management of risks and opportunities deriving from the
fight against climate change and the achievement of the
SDGs in a comprehensive way. BBVA's approach to these
kinds of risks and opportunities are included in the section on
Sustainable finance.


https://shareholdersandinvestors.bbva.com/wp-content/uploads/2018/02/CSR-Policy_280218.pdf
https://shareholdersandinvestors.bbva.com/wp-content/uploads/2018/02/CSR-Policy_280218.pdf
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