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Our Values

BBVA is engaged in an open process to identify the Group's
Values, which took on board the opinion of employees from
across the global footprint and units of the Group. These
Values define our identity and are the pillars for making our
Purpose a reality:

1. Customer comes first

BBVA has always been customer-focused, but the customer
now comes first before everything else. The Bank aspires to
take a holistic customer vision, not just financial. This means
working in a way which is empathetic, agile and with integrity,
among other things.

We are empathetic: we take the customer’s viewpoint into
account from the outset, putting ourselves in their shoes to
better understand their needs.

We have integrity: everything we do is legal, publishable
and morally acceptable to society. We always put customer
interests’ first.

We meet their needs: We are swift, agile and responsive
in resolving the problems and needs of our customers,
overcoming any difficulties we encounter.

2. We think big

Itis not about innovating for its own sake but instead to have
a significant impact on the lives of people, enhancing their
opportunities. BBVA Group is ambitious, constantly seeking
to improve, not settling for doing things reasonably well, but
instead seeking excellence as standard:
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We are ambitious: we set ourselves ambitious and
aspirational challenges to have a real impact on people’s lives.

We break the mold: we question everything we do to
discover new ways of doing things, innovating and testing
new ideas which enables us to learn.

We amaze our customers: we seek excellence in everything
we do in order to amaze our customers, creating unigue
experiences and solutions which exceed their expectations.

3. We are one team

People are what matters most to the Group. All employees are
owners and share responsibility in this endeavor. We tear down
silos and trust in others as we do ourselves. We are BBVA.

I am committed: | am committed to my role and my
objectives and | feel empowered and fully responsible for
delivering them, working with passion and enthusiasm.

| trust others: | trust others from the outset and work
generously, collaborating and breaking down silos between
areas and hierarchical barriers

I am BBVA: | feel ownership of BBVA. The Bank's objectives
are my own and | do everything in my power to achieve
them and make our Purpose a reality.

The Values are reflected in the daily life of all BBVA Group
employees, influencing every decision.

The implementation and adoption of these Values is
supported by the entire Organization, including the Global
Leadership, launching local and global initiatives which ensure
these Values are adopted uniformly throughout the Group.
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In conclusion, at BBVA we are accelerating our transformation in order to be the best bank for our customers.





